Tatango overview for M R ,’/



What We’'re Covering

N o 0k O Db

Intro’s

Who is Tatango and what is our ICP?
Text Messaging 101

Use cases

Integrations

Subscription pricing

Migrating a client to Tatango
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@ Industry pioneer founded in 2007,
A% pivoted to NP focus in 2021

Enterprise grade broadcast mobile messaging
Tatango: ‘W - Built for scale, we have unrivaled capacity

Built for Fundraising - One to many with marketing functionality

Donor Engagement

;@ Disaster Response
Run, Walk, Ride events
Drive high converting traffic



Target Customer Profile

Location: US Based
Org Type: 501(c)(3) or 501(c)(4)
Annual Contribution Revenue: $10M+

Engaged file size: 25K+

(most are north of 50k)

There are exceptions. However, we are not a tool for new or small NPOs.
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Nonprofits Using Tatango
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What makes Tatango unique?



March of Dimes

Mon, Jan 22 at 4:02PM

March for Babies is back!
Make change happen for
families to improve maternal
and infant health. Join us at
txt.marchofdimes.org/
6679Q6X426Tg

Stop2End

SMS:
K 150 characters

this year a generous donor has
provided a matching gift
challenge to double the impact
of all gifts-up to $20,000-
made before midnight tonight!!

Help us
donate

5,000 characters
Images, video, GlFs,

MARCH OF DIMES

YOUR
GIFT

YOUR
3X GIFT
YOUR

TRIPLE YOUR IMPACT

Today is Giving Tuesday, and it's time
to do better for families whose lives
and health are on the line.

In the U.S,, about every 12 hours a
woman dies as a result of complications
from pregnancy, and more than 80
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T10DLC vs. Short Code

Tatango Short

10 DLC Codes
Example (842) 579-3156 50520
Better for Small, local orgs  Mid to large orgs
Easier list growth X
Better deliverability X
More trustworthy X
MMS delivery speed Slow: 1/sec. Fast: 200/sec.
Video play length 5 sec. 30 sec.
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P2P vs. Broadcast Texting

P2P Texting: One to One Broadcast Texting: One to Many

tatanc M

Can only send to one Can easily send to tens of
person with one click thousands with one click
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For a national nonprofit who
hosts regional run/walk/ride
events, Tatango Is the ideal
solution to automate text
messaging, save time and
drive ROI.



— Multi-City Events Without Automation
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L SEA Multi-City Texting With Automation
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March of Dimes

Tip to grow Team Red Hat

MARCH
= BABIES L

VE:

OF FAMILIES
DW AND

Mike, start Team Red Hat off
strong by using social media to
invite others to join your March
for Babies team! This simple, but

powerful step makes it easy to
grow your team!

Share your page today >>
eventpage.org/mikesnusz

Every new team member you
add makes a difference to help
ensure all families have healthy
pregnancies and strong babies.

Team Captains

\ Y

March of Dimes

Ready to kick start your
fundraising?

MARCH
= BABIES

G

HE LIVES
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Rose, start March for Babies off

strong with a personal gift! This

simple, but powerful step makes
it easy for friends to match your
gift.

Every dollar you give and raise
makes a difference to help
ensure all families have
healthy pregnancies and strong
babies. >> eventpage.org/
rosesmith

Because of you, 4 million babies

Individuals

mramrman haliana AnA fanailiaa

Example: Automating Participant Welcome Series
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|Use Case: Omnichannel Fundra|5|g Impact‘ )
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“Adding text messaging to an existing email fundraising program
can increase the amount of revenue raised per person by 30%.

Source: M+R Fundraising’s


https://www.mrss.com/lab/3-ways-to-supercharge-your-sms-fundraising-for-year-end/

40108

Welcome to Holt International
texts!

Friend, as someone with a big
heart for children around the
world, you've been added to Holt
International's new text messaging
program.

You'll receive periodic:

Inspiring stories about children
and families you've helped

Timely updates about the state
of children in need
@ Opportunities to get involved

If you'd prefer not to receive these
messages, just reply STOP

-Your friends at Holt International

Mid December - Launch & Cultivate

r

Holt International

Your prayers needed!

Hey, Friend. Rising costs this year
made food, housing, medical care
and more out of reach for families
that were already living in poverty.

Before this year ends, will you pray
for children around the world and
consider how you can help?

-Your friends at Holt International

Stop2End
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Holt International

Can you help a child?

Hi, Kim! Will you make a
tax-deductible year-end gift
to care for a child who
needs help?

You can choose for your gift
to help feed a hungry child,
care for a child in an
orphanage, give lifesaving
medical care or critical
education.

Please give here before
midnight tomorrow:
txting.io/6Jrr62jdcr8x

-Your friends at Holt
International

End of Year Text Appeals (12/30 - 12/31)

r

Holt International

Please give before
midnight!

11 :59: 53

hrs mins secs

Until Our
End of Year
Midnight Deadline

AHOLT

Time is running out to give a
tax-deductible gift in 2022
to help a child, Sarah.

Your gift right now will feed
a hungry child, care for a
child in an orphanage, give
lifesaving medical care or
critical education. Anything
you can give will help a
child in greatest need.

Please give before midnight
tonight (PST) here:
ixting.io/6HbdGDKrflgP

-Your friends at Holt

Stop2End
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Holt International - 2022 Year-End Online Giving

300%

+309%

250%
200%
Fundraising texts
150% launched Dec. 30 + 31
100%

50%

0%

-229% -15%
-50%
GivingTuesday Dec. 1-28 Dec. 29-31
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Integrations & Migration

INTEGRATIONS

15 leading
Tatango & industry platforms

Use our out-of-the-box integration to collect

1
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300%

donation info and automatically add mobile phone

12037 numbers from Classy forms to SMS marketing lists.
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difference:

Save time, leverage existing data and maximize RO



tatane M
Integrations

Blackbaud TeamRaiser®
Blackbaud Raiser’s Edge NXT®
Blackbaud Luminate Online®

FundraiseUp W Vvirtuous

Cﬁa/_y)q #:everyaction

Intelligent integrations to save time, leverage data and maximize ROI

salesforce
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1. Acquiring or transferring a Short Code
takes up to 6 weeks for carrier approval.
We recommend initiating an evaluation for
your client >4 months prior to target launch

Migrating a client to date.

Tatango
2. Tatango manages the short code process,

the project plan, data migration and can
assist with transition messaging, if needed.

3. Tatango can engage with the client or work
In the background supporting the M+R
team.
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Tatango Price Structure

What level does the
——
customer need?

400,000
1,000,000 e We carefully help customers estimate
2,000,000 sending volume, driven by expected list size.
3,000,000 e Customers are on an annual subscription.
5.000.000 e \We offer the flexibility to adjust tier during
10,000,000 the term to reflect clients growth needs.

e \We eliminate pricing surprises so customers
can focus on sending & fundraising.

e \We have multiple clients who send tens of
millions of messages annually.



Customer inquiries & leads:
Carrie Fearn
Carrie@tatango.com

Launch / Migration questions:
Nicole Alvarez
nicole@tatango.com

Partnership Questions:
Dan Foster
Dan@tatango.com



mailto:Carrie@tatango.com
mailto:nicole@tatango.com
mailto:Dan@tatango.com
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Just launched:
https://www.tatango.com/partner_education_mr/

Tatango resources for Includes:
M+R now live! e Today's presentation.
e March of Dimes case study and others

e Text Messaging educational videos
(average 2 minutes)



https://www.tatango.com/partner_education_mr/

We're Ready to Be Your Best Partner tatancoM

e Content: We'll provide everything you need
about texting & Tatango.

e Training: We're always eager to conduct
training - Initial and ongoing.

e Joint Marketing: Bring it - we love events
(llve and virtual).

e Communication: Happy to set up a
dedicated slack channel




Experience a Demo Text Campaign

Text WALK to 800800

Text POWER to 800800

(GivingTuesday campaign)



